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Socioeconomic Indicators and Demographics (20024)

● SW’s population rose 20% between 2016 and 2018

○ Population 2020: 16,318 

○ Projected Population 2025: 21,915

○ Projected Median Age 2025: 38.8



Socioeconomic Indicators and Demographics 
(20024)
● Median Household Income 2020: $84,913 
● Projected Median Household Income 2025: $92,632 (↑ 9%)  
● Per Capita Income 2020: $65,520
● Projected Per Capita Income 2025: $69,799 (↑ 6.5%)



Two Decades of Growth and Diversification
40% of the multifamily rental units either actively in lease-up, 
under construction, or planned over the next 36 months are 
or will be located in either the 20024 or 20003 zip codes.

○ Total households projected to increase 29% by 2025

○ 11,274 new residential units anticipated by 2024 

○ 18 new professional buildings (2,245,000 new sf) by 
2024



Two Decades of Growth and Diversification

● The number of singles and professionals is high 
● A smaller proportion of families with children than other areas of 

the city

● 20.8% overall population between 25 and 35 years
● 60% higher than the national rate for the same age range

● 4% increase in renters between 2019 and 2020 (52.4% to 54.6%)



Senior Population

● 25% of the population in 
20024 and within ½ mile 
of the center’s new site is 
above the age of 55

● 19% of the population in 
zip code 20003 is above 
the age of 55 

Age Range and Percentage By Zip Code

Range 20003
%

20003 20024
%

20024
½ Mile 
Radius

% ½ 
Mile

20 - 24 3,501 9.2% 892 7.8% 899 7.8%
25 - 29 5,599 14.7% 1,309 11.4% 1,316 11.4%
30 - 34 4,616 12.1% 1,078 9.4% 1,084 9.4%
35 - 39 3,336 8.7% 842 7.4% 848 7.4%
40 - 44 2,722 7.1% 723 6.3% 727 6.3%
45 - 49 2,510 6.6% 801 7.0% 804 7.0%
50 - 54 2,379 6.2% 809 7.1% 815 7.1%
55 - 59 2,257 5.9% 910 8.0% 918 8.0%
60 - 64 1,960 5.1% 749 6.5% 757 6.6%
65 - 69 1,416 3.7% 511 4.5% 518 4.5%
70 - 74 902 2.4% 407 3.6% 410 3.6%
75 - 79 626 1.6% 301 2.6% 306 2.7%
80 - 84 464 1.2% 209 1.8% 211 1.8%

85+ 478 1.3% 215 1.9% 219 1.9%

29.1



Continuing Trends

● Not one, but many overlapping communities
● Increase in day workers, singles, and adults w/o children
● Population of seniors higher than city-wide average
● The majority of SW residents will be renters



Asset Mapping Process

● Our team identified 95 “assets” within the 20024 and 20003 zip codes 

“Assets” defined broadly:
● Organizations 
● Amenities 
● Facilities 
● Venues 
● Services 
● Other resources (such as sources for cultural programming, social 

services)



½ mile Radius of the SWCC Site

● 38 total assets 
● Competitive Assets: 24 facilities and services

○ 10 offer cultural programming (3 live music venues, 3 
museums/art galleries, 2 theatres, 1 library, 1 
mediation center) 

○ 8 are fitness-oriented (3 gyms, 1 yoga studio, 4 
playfields) 

● 7 DPR-run recreation centers, city parks, or playfields



Distribution within 20024 and 20003
Category #

Civic Organizations 14
Fitness Centers 10

Houses of Worship 10
Performance Venues 9

Schools 8
Other: Movie Theatre, 

Library, Classes, Events
8

Arts/Galleries 7
Museums 6

Community Arts Centers 4
Recreational Centers 4

Event Venues (Rental Spaces) 3



Assets w/in ½ Mile of the SWCC Site



Opportunities

● Intergenerational and cross-community interactions 
● Formal and informal public, cultural, grass-roots 

networking/information sharing
● Structured and unstructured opportunities for neighbors to meet, 

connect around shared interests, and convene new groups 
● Foster investment in and visibility for shared neighborhood identity, history, 

storytelling
● Increase availability and range of low-cost cultural/neighborhood-based 

programming: classes in and showcases for literary arts, visual arts, cooking, 
dance, fitness, and community literacy-based opportunities/projects



COMMUNICATIONS
Rachel Locke



https://www.swdccc.org/





Get in Touch With Us and Stay Up to Date on 
the Community Center! 

@swdc_c
c

swdc_cc Southwest DC 
Community 
Center 
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